
EL POLLO LOCO REWARDED FOR 

DIGITAL INVESTMENTS

For 40 years, El Pollo Loco has served up a combination of fresh, 

authentically prepared food and a welcoming atmosphere. However, 

when the pandemic struck they were no longer able to provide guests 

a unique dine-in experience.

 

Having made previous technology investments in e-commerce, Apple 

Pay, a POS system, and the Punchh Loyalty & Engagement Platform, 

El Pollo Loco was positioned to quickly pivot their operations to drive-

thru (in some locations), take-out, delivery, online ordering and mobile 

pickup. El Pollo Loco’s foresight to establish integrations across all 

their technologies afforded guests a seamless omnichannel experience 

during a time of widespread disruption. 

 

El Pollo Loco also shifted their marketing to highlight digital ordering, 

free delivery through Postmates, and large family meal options. They 

reached out to their loyal customers with campaigns they created 

and delivered through the Punchh platform via email, push and rich 

messaging generating demand for their new food operations and 

menu items.

Read more about El Pollo Loco’s success.

• A fast-casual, fire-grill restaurant

• Serving about 475 locations nationwide since 1980
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